Health Out Loud (NPO)

Job description 

Job title
Social Media Specialist  

Total # of Vacant Positions: 2

Time commitment: 4-5 hours/week 

Responsibilities and job tasks include:
· Promote engagement and support HOL’s initiatives on different social media platforms including Facebook, Twitter and Instagram 
· Design a portfolio of outreach strategies including campaigns, discussion questions, or photo competitions, which involve participation from managing team members and people who are external to the team
· Collaborate with managing team members to broadcast organization-wide successes, initiatives and opportunities  
· Forge relationships with other health communities and organizations to broaden HOL’s reach
· Contribute to an organization-wide branding strategy for Health Out Loud 
· Act as an ambassador for Health Out Loud at events, conferences or other external engagements 
· Attend biweekly sub-committee meetings

Qualifications
· Knowledge and experience in the field of marketing 
· Solid understanding of at least one of the following platforms: Facebook, Twitter, Instagram 
· Creativity and documented immersion in social media 
· Proficient in content marketing theory and application 
· Strong interpersonal skills, including the ability to broker new relationships with external contacts 

What you’ll get out of this experience:
· Experience leading a large-scale public health movement that currently reaches 1000+ people across Canada 
· An opportunity to network with leaders in the health and non-profit fields, such as through the managing team, HOL’s professional network and external networks 
· Improved health knowledge from routinely interacting with health news and promoting discussions
· Marketing experience, including through the implementation of an organization-wide branding strategy 
· [bookmark: _GoBack]Social media experience 
